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Itis hereb

held on 20.06.202

Scwester in the

Marketing and S

y notified for the in'('ormation of all concerned that on the recommendation of School of Business Studies
4, approval of 19" Academic Council held on 28.08.2024, the Course Scheme and Syllabus of I
Dcpartmel_lt of HRM&OB, Department of Tourism & Travel Management and Department of
upply Chain Management for the batch admitted in 2024-25 as per NEP is detailed below:

Semester-1

Eourse Code Course Title : © | Credit_- L T p
S s Aol ] ATH |
s ; Core Courses  ~ |
MGBAICO00IT Management of Orenizations 4 0 4 0 o
MGBAI1C002T Managerial Economics 4 0 4 0 0o
MGBAIC003T Management Accounting 4 0 - 4 0 0 |
: MGBAI1C004T Business Environment & Ethics 4 0 4 0 0 i
MGBAIC005T Comprehensive Viva 0 2 0 0 4
e : Elective Courses s :
# | Open Elective Courses 10| - - - -
Total 28 - - -

The student has to earn maximum of 28 credits during the Semester-1. Apart from four core credits of 04 cradits
each and one Viva of 02 credits, the candidate has to eam 2 credits from (VAC) and 8 credits among the Open Elective
Basket offered by the Department or other Departments or on SWAYAM platform- MOOC courses.

Course Code Course Title : ' * | Course | Credit L T P
UGBAOQOO0IT Business Analytics using R | SEC 4 0 3 0 0
Programming
UGBA00002T Case Study Implementation through | SEC 4 0 4 0 0
SPSS
UGBA0OO003T Leadership in Organisations AEC 4 0 3 0 5
UGBA0OC04T Management Information System AEC 4 0 3 0 0
UGBAO0O00ST {ntroduction to Digital Econ'omv AEC 4 g 3 0 0
UGBA00006T Communication for Professional VAC 0 2 0 0 0
Excellence ; : O
UGBA0O007T Introduction to Supply Chain: AEC 4 0 4
Management
faital i i VAC 4 0 4 0 | 0
IGBAOOO0ST Dicital Tourism Busme'ss —— |
bggAOOOOQT Introduction to Marketing Analytics AEC 4 0 j | g 8
UGBA0O0!I0T Introduction to Tourism Industry SEC 1 0 : !
) ’*’2"4
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cad, d

Copy to: Controller of Examinations
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fawy . Course \\‘\‘\ll\‘l\\\‘ Nutification of ™ Nemester ol Master of Businesy Administeation (MBA) and
M:xsfvr n! Business ;\dminIslrnllon‘n\lnrlwllng Munugement (MBA-MM) for bateh 2024-26
admitted in the Department of HRM&OB g Department of Marketing and Supply Chain
Management - Rep,
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IUis hereby notitied for the information of all concerned that on the recommendation of 8" Meeting of
Sehool Boand of School off Business Studies held on 2510.2024: in anticipation of approval of next Academic
Council, the Competent Authority has approved the Course Scheme and Svllabus of 2" Semester of Master of
Business Administration (MBA) and Master of Business Administration-Marketing Management (MBA-
MM tor bateh 2024-26 admitted n the Department of HRM&OB and Department of Marketing and Supply
Chain Management as detailed below: '

Semester- 11

- Course Code | Course Title Credits L [ T l P 7
L P
! Core Courses . |
. MGBAIC006T | Human Resource Management 4 Lo [ 4 T oT0 |
| MGBAIC007T | Marketing Management 4 | o[ 4 [0 [0 |
| MGBAICO0ST | Financial Management 4 o[ 4 [ 0 [ 0]
MGBA1C009T | Corporate Legal Framewaork 4 o 4 T o0
MGBA1C002V | Comprehensive Viva 0 ] 2 [ 0 | 0 I 4 |
Value Addition Course ‘I
UGBAIO00IT | Indian Knowledge System | 2 JTo]l 2 T0oTo

Elective Courses _ -
# | Open Elective Courses 8 [ -
[N N

beg
Total 28 “ L N N
The student has to earn maximum 28 credits during the Semester-11. Apart from four core courses ol U4
credits each and one Viva of 02 credits. the candidate has to earn 2 credits trom VAC and § credits among the
Open Elective Basket offered by the Department or other Departments or on SWAYAM plattorm-MOQC

coursCezurse Code Course Title Natreof | Credit 'L [ T | p |
the Course | P .
UGBAOOOTIT Introduction to Python SEC 5 2 2 [ it
' UGBAOOOI2T | Al in Business Management SEC 1 0 | 4 l i)
- UGBAOOOI3T | Academic Report Writing AEC 4 0 ! 4 0 0
| UGBAQOOI4T Case Study Implementation through SEC 2 2 I| 2 0 | 4
/PLS . —
UGBAO0OOI5T ﬁuhsl?csf’f;licy & Corporate Governance f\l%(: d 0 f 4 0 J 0
UGBAOOOI6T | Operations Research Al L
"UGBAOOOITT . Operations and Materials Managemeul ARC [ A (0 4] uin
2Tk oL
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Notification No. 62/2025 dated 11.08.2025

In supersessi e )

At ae \IW Session l‘n the nolification under reference, it is hereby notil

approval of ccommendation of the Board of Studies in its 14" Meeting he

bl Qb O nex rademyie C o =

and 4™ Semes ‘ AWf*“ﬂlu Council, the Competent Authority has approved the €O
Semesters of Master of Business Administration-Marketing Man

26 admitied in the Depar
(tted in the Department of Marketing and Supply Chain Management, as det

f Course Code Course Title
-
v MGBA2C00IT Strategic Management —
_MGBA?_COOH Dissertation/Ficld Visit (
Audit Course .
.[ UGBAQOOSIT | Written Analysis of Cases* -

Open Elective Courses (SEC/_\LAC/OF._Q_EQ}_)_(})ﬂ SWAYAM Pl

# Open Elective Courscs
___________“.,,n_____,___,_L"‘i’—'..____d,.,.__.__,.__.__m__,______,__,_ —
The student has to earn maximum 24 credits during the Semester-I11. Ap

L

credits each (including 04 credit
16 more credits among the Open
platform-MOOC courses etc.
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Course Code Course Title

Open Electives Courses

UGBA0O024T Cbnsumcr——éeluwiour» | OEC I Y 0 | 4
TUGBA00026T Retail Management . OEC 4 0 TR
~GBA00035T | Digital Marketing - - OEC 4 0 | 0 11 il
’/____:___:__,___,..—.-—»——»-f—'-—"—""—". 5 ; I e " |
y UGBA0O034T Integrated Marketing Communication | OEC 4 0 *" 0 1 4
s . : I
UGBA000421 Advertising and Sales Promotion — ‘ OEC 4 0 0 ' 4 |
TUGBA00043T | Logistics and Distribution Management - OEC ' —
L , , ; 0 0 | 4
UGBAOOOOIP | Project on Consumer Behaviour J OEC 0 0 Py =
} }

Semester- \Y gOPTlON-ll

Course Code Course Title

Core Courses

]FKiGB,\ZC()OZ’I’ Entrepreneurship and [nnovation Management

IGBAIC003T | Global Marketing -

i .1,

o

ety
T
e oot

T S v



SN By frvafagarer Aeflr@en

wrm ge"_“'ﬂl Univcrsity of Jammu ahkye =
A (wren) mmﬂm~1a11aa,m(mwm) ¥g, %

Rahv g - Spegon s ¥ ,
= Nuchan (Bagly), District: Samby 181143, Jammu (J&K)

z Audit Course
;h\lclk\‘lm\l Property Rightst ‘v 7 L o= [ -
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tetive Couy "M SECIVACIOEC/ARC) or om SWA YAM Platform-MOOC Courses
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' Open Blective Courses [ . [ . , o
B T NN S N
T Code T™—m—— *
ovurse Code ! Course Title Nature of L I T P [ ¢ i
] | the Course ' | f
- \
@ . iié”""f\ - » Open Eﬁlcctives Courses 1 f ’}
_ ‘K‘ AVO02ST _Marketing of Services } OEC f G I 010 I ’ ‘ r
FL:B:\OOO%T _ Product and Brang Management I OEC | 4]0 |0 I
LGBA0O046T Customer Relationship Management l OEC 1 4]0 [0 ]+
: g ‘ !
UGBAQOO47T Sustainable Marketing ’ OEC I % 0 { i .
LGBA0O04ST Advanced Supply Chain Management , OEC 4 0 | 0 4
LGBA0O049T Agriculture and Rural Marketing | OEC 4 0|0 M
VYV i
UGBA0O002P Project on Digital Marketing OEC g g ’ a il

The student has to earn maximum 24 credits during the Semester-1V (Option-I). Apart from two core
courses of 04 credits each, the candidate has to earn 16 more credits among the Open Elective Basket offered by
the Department or other Departments or on SWAYAM platform-MOOC courses etc.

Semester- IV (OPTION-ID

Course Code Course Title \L T P C
; Core Courses

o - MGBA2C00I1D { Dissertation (OJT) [ITW
MGBA2C001V | Viva-Voce i

0
A | MOOC ( preferably related to Project Management) $$‘\_*T~
S By e e A
The student has to earn maximum 24 credits during the Semester-[V i ). Apart Fom—————

courses including Dissertation (OJT) of 12 credits and Viva Voce of (g credit, the ¢
course (related to Project Management) of 04 credit,

* Audit Course is qualifying in Nature only. C;
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