
paramveerpotalia@gmail.com

9996243225, 9466535900

Department of Mass
Communication and New Media ,
Central University of Jaummu,
Rahya-Suchani (Bagla, Samba
(J&K)- 181143)

Contact

Prof Paramveer Singh

Dec, 2005- Jan, 2007
Total Telefilms Pvt. Ltd, New Delhi

Ph.D.
Guru Jambheshwar University of Science and Technology

M.Phil.
Choudhary Devilal University, Sirsa

Education

Experience

Brief Introduction
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Communication and Empowerment: Emerging Opportunities and Key Challenges organized by ML Sukhadia
University, Udaipur and Lok Samvad Sansthan, Rajasthan on 28  September, 2019th

14.A Paradigm shift in the health reporting after the impact of Covid-19 in India, 28  annual conference of Asian
Media Information and Communication Center (AMIC) on Science Communication: Managing the now and the
future, held virtually on November 20, 27 and December, 04, 2021

th

15.Sahia of Jharkhand and Asha Worker of Punjab: A comparative study of their health literacy and digital literacy in
National conference on Changing Paradigm of Mass Communication amidst Digital Age organized by Lovely
Professional University, Phagwara during 25-26 November, 2022

16.Analytical Study of Development Schemes for tribal Students in Jharkhand in 12  International Seminar on
Development and Tribals organized by the Institute of Social Development and Research, Ranchi on 8  October,
2017

th

th

17.Lord Rama as a Communicator: Excerpts from Shriramcharitmanas in Interdisciplinary International conference on
Ancient Indian Knowledge Systems: Natural Sciences, Cognitive Sciences and Social Sciences organized by
Bharatiya Shikshan Mandal, Punjab and Swami Swatantaranand Memorial College, Dinanagar on 22  August,
2021

nd

18.Cleanliness and good health in different Indian Cultures: A systematic review in national seminar on Azadi ke Amrit
me Intercultural Communication of New Bharat: Cleanliness, Self Relience and Prosperity organized by Indira
Gandhi National Tribal University, Amarkantak during 5-6  August, 2022th

19.Review Studies of New Media Usage among Teenagers for education in 3  International conference on social
media: The Changing Communication environment organized by Xavier University, Bhubneshwar during 15-16
December, 2017

rd

th

20.#Heath Literacy: An analysis of Instagram Reels with Health Information in world’s first 7-day staggered
Colocation Conference on Identity, Culture and Agenda driven Newscast organized by Delhi Metropoliton
Education, Noida in collaboration with Deakin Univeristy, Melbourn, Australia on 20  June, 2023th

21.A Voice of their own: Using Social Media Platforms by tribal people in national Conference Amrit Kaal and
Changing Media: Resurgence of New India organized by Vivekananda School of Journalism and Mass
Communication on 22-23 March, 2023

CONFERENCES AND SEMINARS 



22.Twitting Health: Analyzing the Ministry of Health’s Digital Literacy Posts on Twitter in the National Seminar and
Media Conclave held on 30-31 November, 2023

23.Exploring Lord Hanuman’s Communication in Tulsi’s Manas through the Lens of Sahridayata at the International
Seminar on Two decades of the Sadharanikaran Model of Communication organized by Department of Languages
and Mass Communication, Kathmandu University, Kathmandu (Nepal) on May, 26, 2024 

CONFERENCES AND SEMINARS 

1.Session Chair in National Seminar on Artificial Intelligence and Future of Journalism organized by Department of
Mass Communication, Guru Jambheshwar University of Science and Technology, Hisar on 25  February, 2025th

2.Session Chair in National Seminar on “Nasha Mukt Samaj Andolan Abhiyan Kaushal Ka: Socio-Legal, Psychological
and other Ways for the Prevention of Alcohol and Drug Addiction in India” held at Central University of Punjab,
Bathinda on 24.06.2022 

SESSION CHAIR

1.Organized an ICSSR-sponsored two-day National seminar on the role of media in promoting Indian knowledge
systems during 18-19 March, 2026, at Central University of Jammu

2.Coordinated one week photography Exhibition and competition on world photography day from 19 August to 26
August, 2022 at Central University of Punjab, Bathinda

3.Jointly Coordinated one week Photography Exhibition on world photography day from 16  Aug to 20th Aug, 2018
in Central University of Punjab, Bathinda

th

4.Jointly Coordinated one week On the Spot Photography Competition from 16  Aug to 20th Aug, 2018 in Central
University of Punjab, Bathinda

th

5.Coordinated One Week Workshop on Media Research from 16  November to 22  November, 2016 at Centre for
Mass Communication, Central University of Jharkhand, Ranchi

th nd

6.Coordinated One Week Workshop on Television Production from 13  March to 19  March, 2016 at Centre for
Mass Communication, Central University of Jharkhand, Ranchi

th th

7.Coordinated One Week Workshop on Writing for Media from 2  Nov to 6  Nov, 2015 at Centre for Mass
Communication, Central University of Jharkhand, Ranchi

nd th

8.Jointly Coordinated three days Photography Exhibition on world photography day from 20  Aug to 22  Aug, 2013
at Centre for Mass Communication, Central University of Jharkhand, Ranchi

th nd

9.Jointly Coordinated three days On The Spot Photography Competition from 20  Aug to 22  Aug, 2013at Centre
for Mass Communication, Central University of Jharkhand, Ranchi 

th nd

PROGRAM ORGANIZED

1.  Wrote and Produced one module on ‘Photographs as educational tool’ for ARPIT organized by GJUS&T, Hisar
2.Technical Reviewer for MOOC on ‘Solid and Hazardous Waste Management’ for SWAYAM offered by Central

University of Punjab, Bathinda
3.Member, Team of Experts for MOOC on ‘Arctic Studies’ for SWAYAM Offered by Central University of Punjab,

Bathinda

E-CONTENT GENERATION



1.Produced a documentary on Central University of Jammu
2.Produced two documentary on Central University of Punjab
3.Produced an 8-minute video for inauguration of permanent campus of CUPB 
4.Supervised more than 40 documentaries and Short films of the students of Mass Communication, Central

University of Jharkhand, Ranchi
5.Produced six news bulletins for Institute of Mass Communication and Media Technology, Kurukshetra University,

Kurukshetra
6.Supervised more than 15 Documentaries and Short films of the students of Institute of Mass Communication and

Media Technology, Kurukshetra University, Kurukshetra 

PRODUCTION EXPERIENCE

1.Organized a one-day International Uranium Film festival at Central University of Jharkhand, Ranchi on 15
January, 2013

th

2.Organized a three-day National Tribal Film Festival at Central University of Jharkhand, Ranchi, from 28  Oct to
30  Oct, 2013

th

th

3.Member, Organizing Committee, 7-day Film Appreciation Course organized by Kurukshetra University,
Kurukshetra 

4.Member, Screen Committee, Media International Film Festival, Kurukshetra University, Kurukshetra (3-7 April,
2012)

FILM FESTIVAL ORGANIZED

1.Worked as Member, Editorial Board of University Newsletter, CUPB
2.Worked as Content Editor for three consecutive issues of CUJian Age: A biannual Lab journal of Central University

of Jharkhand 

UNIVERSITY NEWSLETTER PUBLICATION

1.Participated in Think Tank Meeting organized by UNICEF Jharkhand on 9  Feb, 2017th

2.Participated in a Program ‘Rising Jharkhand’ organized by Zee Media Corporation Ltd. on 25  March, 2017th

3.Participated in a Radio program on International Hand washing Day on 7  October, 2016. This Program was
organized by UNICEF, Jharkhand and Radio Mantra

th

4.Participated in a Radio program on Immunization on 10  October, 2016. This Program was organized by UNICEF,
Jharkhand and Radio Mantra

th

5.Participated in a Radio program on Girl Child Rights on 6  October, 2016. This Program was organized by UNICEF,
Jharkhand and Radio Mantra

th

6.Participated in a Interaction Program ‘Media Conclave-2017’ organized by Prabhat Khabar, Ranchi on 14  August,
2017

th

7.Participated in recording a programme on Teacher’s Day of Radio City on 5  September, 2017. Three radio
programmes were recorded by Radio City.  

th

PARTICIPATION



1.Delivered a Special Lecture on Cable and Digital Television to Information Officers (JIS-1) at Shri Krishna Institute
of Public Administration, Ranchi on 30th April,2013 

2.Delivered Three Special Lectures in 10 days Workshop on Documentary Film Making organized by Centre for
Indigenous Culture Studies, Central University of Jharkhand, Ranchi during 11-19 April, 2016

3.Key Resource person in Two-day workshop on Video Production at Department of Communication Management
and Technology, GJUS&T, Hisar on 25 -26  September, 2017th th

4.Delivered 24 Lecture at Centre for Mass Communication, Central University of Punjab from 28  September to 3
October, 2017

th rd

5.Delivered 20 Lectures at Centre for Mass Communication and Media Technology, Central University of Punjab
from 23  November to 27  November, 2017rd th

6.Delivered two lectures on tourism and media at Baba Farid group of Institution on 17  April, 2018th

7.Key Resource person in two-day workshop organized by Institute of Mass Communication and Media Technology,
Kurukshetra University, Kurukshetra on 25  January, 2019th

8.Key Resource person in Two-day workshop on audio-video editing at department of Communication Management
and Technology, GJUS&T, Hisar on 27 -28  March, 2019th th

9.Delivered an expert lecture on Media and Tourism at Baba Farid group of Institution on 2  April, 2019   nd

10.Delivered a special lecture (Online) on Art of Digital Media Production in JC Bose University of Science and
Technology, Faridabad on 16  June, 2020th

11.Delivered Two invited lectures on Video Production Techniques for Agricultural Programs and Script Writing at
Extension Education Institute (GoI), Nilokheri on 25  June, 2024 th

12.Delivered an online lecture on Information & Communication Technology in Education in two-week Online Program
on NEP Orientation and Sensitization Program by Malviya Mission Teacher Training Centre, Central University of
Punjab on 20  August, 2024th

13.Delivered an online lecture on Digital Media as an effective tool for advocacy of sustainable development in
International Conference of Sustainable Innovation: Bridging Research and Industry for a Resilience Future,
organized by Shri Ramswaroop Memorial University, Lacknow on April, 07, 2025.

14.Delivered an online lecture on Digital Content Production through Artificial Intelligence: Techniques, Challenges
and Future Trends in online faculty development program on Reimagining Media Education: The Role of Artificial
Intelligence in Transforming Educational Practices on 7  July, 2025 organized by Shri Ramswaroop Memorial
University, Lacknow (U.P.) 

th

15.Delivered an online lecture on भारतीय ज्ञान परम्परा एवं डिजिटल मीडिया in one-week Online Program on NEP Orientation
and Sensitization Program by Malviya Mission Teacher Training Centre, Central University of Jammu on 10  July,
2025

th

16.Delivered an online lecture on भारतीय भाषाएं, साहित्य एवं डिजिटल मीडिया in one-week Online Program on NEP Orientation
and Sensitization Program by Malviya Mission Teacher Training Centre, Central University of Jammu on 14  July,
2025 

th

LECTURES AS RESOURCE PERSON/ KEY RESOURCE PERSON

1.Two Ph.D. Scholars guided in the department of Mass Communication and Media Studies, Central University of
Punjab, Bathinda

2.Supervising four Ph.D. Scholar of Department of Mass Communication and Media Studies, Central University of
Jammu

3.Supervised 4 post-graduation students of the Department of Mass Communication and New Media, Central
University of Jammu 

4.Supervised around 20 postgraduate students of the Department of Mass Communication and Media Studies,
Central University of Punjab, Bathinda.

5.Supervised 14 postgraduate students of the Centre for Mass Communication, Central University of Jharkhand,
Ranchi.

6.Supervised 3 post-graduation students of the Institute of Mass Communication and Media Technology,
Kurukshetra University, Kurukshetra.

RESEARCH SUPERVISION



1.Handling Tawi Dhara, Community Radio Station of Central University of Jammu
2.Handled the media lab in Department of Mass Communication and Media Studies, Central University of Punjab,

Bathinda
3.Handled Media Lab in Centre for Mass Communication, Central University of Jharkhand. Media Lab had 55

professional desktops, 5 video cameras, 7 DSLRs, 2 audio consoles and other audio-video equipment.
4.Expertise in Final Cut Pro (FCP), Adobe Premiere Pro, Adobe Audition and sound forge
5.Expertise in all types of video camera and still camera handling.
6.Expertise in handling of teleprompter, vision mixer, audio console and all kinds of microphone set-ups.
7.Familiar with work culture of a news channel

TECHNICAL KNOWLEDGE
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