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e About the Discipline in brief (75-100 words)

The objective of management discipline is to nurturethe youth to cultivate business
competencieswhile focusing on their self development and encouraging them to
contribute to the society at large.lt offers courses that enhance students’
interpersonal, leadership, and entrepreneurial skills and prepares them for business
worldbesides inspiring them to be a responsible citizenand staying socially relevant.
This discipline focuseson imparting employability skills like critical thinking, data
analysis and soft skills to develop students to be industry ready. It lays special
emphasis on how to achieve emotional stability, stress management and overallwell
being.Programmes offered within the management disciplinefollow a student centric,
technology enabled teaching learning pedagogy that caters to the requirements of

changing business environment and help the students in their learning endeavours.

e Highlighting the role/ features of the Department ((75-100 words)

The department delivers high quality research and innovative teaching to prepare
the students for the business world. The technology driven courses plays a big part
in all round development of the students while maintaining the ethos, values and
core culture. Class discussions driven by case studies help students to develop
critical reasoning and business communication skills.The department offers
experiential learning opportunities, internships, course assignments, industry-
academia interactions and other industry-driven projects.It strives to provide a
research-driven learning environment on contemporary management themes
wherein students are encouraged to achieve their highest potential and
preparethemsleves to take leading position in organisations as well as to start up

their own business ventures

e Vision and Mission of the Department

Vision
To nurture thought leaders with unflinching commitment and integrity for attaining

academic excellence to serve business and society



Mission

To develop entrepreneurship and service management capability both at in
and organizational levels by encouraging:

4 ‘® Culture of academic excellence

® Create World class managers

® Imparting value-based education
Promoting action-centric research
Encouraging innovation, incubating innovative

entrepreneurship
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GRADUATE ATTRIBUTES (GAs)

(to be identified and selected as per the disciplinary/programme relevance)

The attributes of MBA graduate reflect management knowledge, skills, attitudes an.d
values. The attributes of the student include capabilities that help strengtl?en his
abilities for widening current management knowledge base and skills, gain new
management knowledge and skills, undertake future studies, performing well in a
chosen career in management field and play a constructive role as a responsible citizen

in the society.
Some of the attributes that a managment student should demonstrate are asfollows:

o Enterpreurial skills: To enable management students in analyzing, identifying,
assessing and shaping enterpreneural opportunities in a variety of management
contexts.

e Communication Skills: To prepare management students capable of
demonstrating effective communication and professional behavior skills in
business settings. Toenable management students to express thoughts and ideas
effectively in writing and orally; Communicate with others using appropriate
media; confidently share one*'s views and express herself/himself; demonstrate the
ability to listen carefully, read and write analytically, and present complex
information in a clear and concise manner to differentgroup.
Ethics & Moral values: To produce ethically and morally responsible
professionals both for society and business organizations. To enable management
students to embrace moral/ethical values in conducting one“s life, formulate a
position/argument about an ethical issue from multiple perspectives, and use
ethical practices in all work. Capable of demonstratingthe ability to identify ethical
issues related to ones work, avoid unethical behaviour such as fabrication,
falsification or misrepresentation of data or committing plagiarism, not adhering to
intellectual property rights; appreciating environmental and sustainability issues;
and adopting objective, unbiased and truthful actions in all aspects ofwork.

Problem Solving Skills: To aquaint management students with problem solving

skills supported by appropriate analytical and quantitative techniques. Capacity to

extrapolate from what one has learned and apply their competencies to solve
different kinds of non-familiar management problems, rather than replicate

curriculumcontentknowledge;andapplyone"sleamingtoreallife

managementsituations.

o Disciplinary knowledge:
comprehensive knowledge an
forms a part of an undergraduate programme ofstudy.

Critical thinking: Capability to apply analytic thought to a body of management
knowledge; analyse and evaluate evidence, arguments, claims, beliefs on the basis
of empirical evidence; identify relevant assumptions or implications; formulate
coherent arguments; critically evaluate practices, policies and theories by
following scientific approach to management knowledgedevelopment.

reasoning: To enable manmagement students to evaluate the reliability
and relevance of evidence; identify logical flaws and holes in the arguments of

others: analyse and synthesise data from a variety of sources; drawvalid

conclusions and support them with evidence and examples, and addressing

opposingviewpoints.

Toenable management students of demonstrating
d understanding of one or more disciplines that

e Analytical
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Research-related skills: A sense of inquiry and capability for asking
relevant/appropriate questions, problematising, synthesising and articulating;
Ability to recognise cause-and-effect relationships, define problems, formulate
hypotheses, test hypotheses, analyse, interpret and draw conclusions from data,
establish hypotheses, predict cause-and-effect relationships; ability to plan,
execute and report the results of an experiment orinvestigation in management
filed.

Cooperation/Team work: Ability to work productively and respectfully with
diverse teams; facilitate collaborated effort on the part of a group,and act together
as a group or a team in the interests of a common cause and work efficiently as a
member of ateam.

Scientific reasoning: Ability to enhance thinking and decision making skills that
are involved in inquiry and inference of conceptual or scientific understanding.
Reflective thinking: Critical sensibility to lived experiences, with self awareness
and reflexivity of both self andsociety among managment students.
Information/digital literacy: Capability touse ICT in a variety of learning
situations, demonstrate ability to access, evaluate, and use a variety of relevant
information sources; and use appropriate software for analysis of data.
Self-directed learning: Ability to work independently, identify appropriate
resources required for a project, and manage a project through tocompletion.
Multicultural competence: To possess management knowledge of the values and
beliefs of multiple cultures and a global perspective; and capability to effectively
engage in a multicultural society and interact respectfully with diversegroups of
management professionsls.

Leadership readiness/qualities: Capability for mapping out the tasks of a team or
an organization, and setting direction, formulating an inspiring vision, building a
team who can help achieve the vision, motivating and inspiring team members to
engage with that vision, and using management skills to guide people to the right
destination, in a smooth andefficientway.

Lifelong learning: To enable management students to acquire knowledge and
skills, including through self-paced and self-directed learning aimed at personal
development, meeting economic, social and cultural objectives, and adapting to
changing trades and demands of work place through management
knowledge/skilldevelopment/reskilling .



Qualification Descriptors

In the light of highly competitive and globalized markets, the Master of Business
Administration (MBA) offered by the university is a prestigious postgraduate program that
provides an overview of key business practices, skills, and knowledge required to
effectively participate in the contemporaneous business environment.

ustainable executive

Successful completion of the program will pave the way toward a s _
fessional reputation

career for the graduates. This will also help the learners o SeCure a pro
in a massively expanded network of contemporary businesses.

This intense program consists of core, elective, skill-based courses, and work-based projects
which are assessed through written exams, case studies, group activities, presentations,
assignments, viva-voce, and situational tests.

The program also allows the learners to gain insights on behavior, marketing, HRM,
operational management,strategic planning, team building, analytical skills, digital
competency, and financial efficiency.

The program seeks to develop students into leaders ready to tackle the challenges and
take advantage of opportunities prevalent in today’s global business environment. Thus,
the program prepares the students to systematically evaluate the business environment
and accordingly devise strategies for effectively responding to the existing problems,

threats, and opportunities.

The program also aims to foster entrepreneurial skills in the graduates with the prime focus
on problem-solving, risk acceptance, financial proficiency, proactiveness, competitive
aggressiveness & autonomy, flexibility & adaptability, taking the initiative, self-awareness,

and resilience.

The program leads the students to analyze and synthesize the information pertaining to
diverse business domains which allows them to develop effective management

techniques for operating efficiently inmodern-day businesses.

The program also allows the learners to demonstrate and apply appropriate managerial
knowledge and statistical tools to analyze business conditions.

pupils to construct and communicate a logical, relevant, and

It also prepares the
ive and qualitative assessment of business information in an

professional quantitat
effective manner.

The program leads the students to demonstrate comprehénsion of cultural
commonalities and differences in international business activities & customs which can
help the pupils to develop effective management techniques in line with the modern-

day cross-cultural business.

In a nutshell, the program models the students to comprehend conceptual knowledge
and apply theories of team composition, processes, and motivation (including
inclusivity and diversity) in real-world situations.The overall program is structured to
train the pupils to work ethically and efficiently in the business organizations which will not




only make them the best fit for managerial job positions but also for becoming successful
entrepreneurs by initiating and executing innovative business ideas.

Programme LearningOutcomes (PLOs)of MBA Programme

MBAprogrammeoffered by SBS, CUJ is a prominent management course of contemporary

era and prepares the studentsfor taking up lower and middle level challenging executive

assignments in private and public sector.

Accordingly, the program is designed to impart conceptual knowledge in Modern and Indian

Management system by imparting practical training in various functional areas of

management which include HRM and Marketing. This is a two years programme spread

over four semesters. The programme is aimed at following outcomes:

PO1

Business Practical Knowledge:Implementing management theories and practices to
solve the business problems and demonstrate the practices of management by applying
these situations efficiently. Develop the students to think out of the box and create new
Business ideas. Help the students to adopta ......

PO2

Entrepreneurship, Leadership and Business problem Solutions: A problem solving
approach for identifying business opportunity using innovation and create value and
wealth .

PO3

Communication and Other Skills:Develop the ability to understand, analyze and
communicate global,economic, legal and ethical aspects of administration. To
comprehend, present, speak and write various effective reports. To make a mark by their
communication skills in the society.

PO4

Group Dynamics and Team Management:Understanding group dynamics to recognize
opportunities and contribute positively to collaborative multidisciplinary management
research, demonstrate a capacity for self-management and teamwork with an ability to
lead themselves and others in the achievement of organizational goals an contributing
effectively to a team.

P05

Research and Innovation:Analyse, present and solve complex managerial problems
critically. To conceptualize and delineate feasible optimal solutions in core areas of

expertise.




PROGRAMME STRUCTURE

MBA- a four semester postgraduate programme is 104 credits weightage consisting of Core

courses (CC), Skill Enhancement Courses (SEC) and Open Elective Courses (OEC) and

Audit Course (AC).
TABLE 1: COURSE AND CREDIT SCHEME
| Semester Core Courses Discipline Skill Enhancement Open Elective Total
(CO) Specific Course Courses Courses Credits
(DSO) (SEC) (OEC)*
No.of Total | No.of Total | No.of Total |A total of 08 credits
CoursesCredits CoursesCredits CoursesCredits  |are to be earned from
I 6 24 g ¥ - _  |lother Departments or [ 28
from MOOCs. Student
have to opt open
AR 9 n'g = oo ey elective courses in
T A— sl SN S consultation with 20
chairperson of the
department and
I T[4 |Director, University| 32
i Centre for outreach
Programme and
IV 2" | R 06 "3?1’5?"%???!1’*5&20 R e Extension. 30
‘Total Qiéi‘:"ipligé Fae i Open 120
i £ {lcd0 8  [Blective | 8 |
e E— Credits
Y%age Core | |Discipline : | Open 6
Credits: (. 53.33 S,Eecft,ic +|3333  [Enhancement | 8  [Elective 6.67
Credits Credit Credits :
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Central University of Jammu
T, wre, R W — 181143 o T Bk
Rahya- Suchani (Bagla), District Samba-181143, Jammu (J&K)

ZL‘J, ( HF\MJ 2013 , 500 G wsecember, 2018
NOTIFICATION No. ?1[2018

Sub:  Course Scheme and Syllabus Notification of 1 and 2™ semesters of MBA for Academic Session 2018-
19and 2019-20 - Reg.

LLEE LY

Itis hereby notified for the information of all concerned that, on the recommendations of the Board of
Studies, Department of Human Resource Management & Organizational Behaviour and Dean, School of
Business Studies, the Academic Council has approved the Course Scheme and Syllabus of 1" and 2™ semesters
of MBA w.e.f. Academic Session 2018-19. The approved Course scheme and Syllabus are as follows:

Semester — |
C ; Max
ourse Code Course Title Credit [ CIA MSE ESE
= Sal Marks
| E o3 Core.,co_utsﬁs;_, SRl s Sh R AR g T TR
| PGMBA1C007T | Organizational Behaviour 4 25 25 50 100
| PGMBA1C013T | Business Environment and Ethics 4 25 25 50 100
PGMBA1C014T | Management Fundamentals 4 25 25 50 100
PGMBA1C009T | Quantitative Techniques 4 25 25 50 100
PGMBA1C010T | Managerial Economics 4 25 25 50 100
PGMBA1CO11T | Management Accounting 4 25 25 50 100
PGMBA1C012V | Viva Voce 2 - - - 50
MOOC available on SWAYAM - - - - -
NAREL L, \' v. 1dation Course A .~ LBA ”ﬂ."
PGMBA1FO08T | Communication for Professional Excellence 4 25 25 50 100
Total 30 - - - 750
Semester — ||
[ Max.
Course Code Course Title Credit | CIA | MSE ESE
Marks
13 Core courses 1 F e pair o RN IS TS
PGMBA2CO08T | Marketing Management 4 25 25 50 100
 PGMBA2C009T | Financial Management 4 25 | 25 50 | 100
PGMBA2CO10T | Research Methodology 4 25 25 50 100
PGMBA2C011T | Operations Management 4 25 25 50 100
| PGMBA2CO013T | Information Systems Management 4 25 25 50 100
PGMBA2C014T | Human Resource Management 4 25 25 50 100
PGMBA2C014V | Viva Voce 2 = - 50 50
MOOC available on SWAYAM - - - - -
PGMBA2F010T | Business Law 4 25 25 50 100
Total _ 30 750
M)
Deputy Reglstrar‘ / ,%g
(Admin - HR)
Encl: Syllabus of 1*and 2" semesters of MBA f
To: Head, Department of HRM & OB

Copy to: OSD (Exam)
\




CENTRAL UNIVERSITY OF JAMMU
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Ly » , et wiar—181143, w7 ;o U DEIRE :
Rahya —Suchani (Bagla), District Samba -181143,Jammu (Jammu & Kashmir)

Department of HRM and OB
MBA

SEMESTER |
PG MBA1C007T Organizational Behaviour
Course Objectives:

This course studies human behavior in organizations at the individual and group level. Lectures
and discussions include the effect of organization structure on behavior. Specific attention is
given to using concepts for developing and improving interpersonal skills. This course
concentrates on motivation, communication, influence, power, group decision processes,
leadership, conflict, change, cultural systems, and perception.

Learning Outcomes:

Understand individual behavior in organizations, including diversity, attitudes, job
satisfaction, emotions, moods, personality, values, perception, decision making, and
motivational theories.

Understand group behavior in organizations, including communication, leadership,
power and politics, conflict, and negotiations.

Understand the organizational system, including organizational structures, culture,
human resources, and change. -
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; Coursz No. P M ﬁ_ C Qﬁ_
Course Title: Buiinas Envlmnmu?t?-iﬁa Sthi
Duratiun of Enminnuop- 3 Hrs

M‘axlmum Mnrla' IW.*& :

i E r
Objective ‘ ) ; |
To impart knowledge about b

usiness environment and to acquamt nudems thh the lsuic'
ethical issues related to business,

| Political legal Environment, Socio-culturz
technology on business, import of teehnola

Unit III

Features of Competition Act, FEMA, Foreign Trade Pohcy. Econmmp .
Emergence of globalization and unplmt'ous EOr hdm Social !
’ Environmental Issues in Indian Co

° UnitIV

Business Ethics: Concept and nature, Ethical Theorles: '
Ethics. :

Unit V.

Ethics in Practice- Professional Ethim for F
x Business Ethos

Note: ;
] 'Ihaehing Fadhgogy beséﬂec
plays and games.







A)
\ . inistration (MB
of Business Adm :
Sylabus o emic year 2018-19,2019-20

iq’\' Contéct Hrs/Week: 4 Hrg |
Course No. PGM@A Ac¢oaM |

Credit: 04
i ks: 100
Course Title: Management Fundamentals MagimamMan
Duration of Examination: 3 Hrs . :

i management,
St iy ith the basic concepts of management and discuss contemporary 1Ssues related to 4
To acquaint the students wi

Unit-1

i i evels of management.
Management-Concepts, Functions, Significance of management, Management and Administration, L g

' -Classical, Neo- -
Principles of Management: Henry Fayol and F.W.Taylor, Approaches/Schools of Management Thought-Class
Classical and Modemn, -

Unit-11

Managerial Roles; Types of Managers; Management levels and skills; Challen
Engagement; New Or

ges of Management. Era of Dynamic
ganisational Environment; Globalisation and Management; Di
Quality management

versity and Cross Cultural Management;

 Unitam

Planning: Concept, Nature, Processes and Frameworks
approaches in Organisati

Delegation and Decentrali

of Planning; Types of plans and planning premises; Organising,
on Design and Structuring, Span of Mana

: gement, Authority and Responsibility relationship,
sation; Direction as Management Function,

Decision Making: Conce

_making and Forecasting

pt and Significance, types-of Decisions
- Management by Objectives (MBO),
Techniques. :

, Processes of Decision Making; Techniques of
Management Control: - Concept, features, prog

Unit-v

Contemporary Issues

in Management an
Managerial Practices

nt and relevant Case Studies, L,
i \ essons from Army,

8

4 i Teaching-learning Process will ;
" . : %
Practioner's view will be incorporated, i i

demonstmed Cxeellence jn
WAL
Refel:yge Books and Sugpesteq Readings
ol oon 5 s “«
4 ton:ﬁ;’c: &'gdameglrich. Heinz. Managemene, McGraw Hill, New York iti
¥ Mathew, M ) “Busi ess h:iw:gs:;n'zﬁd‘g’h"d' "sb nsgement", New ﬁc"“ 6" l;H'tis n ety
o - cns Pub i b )
% :msr;:mhenal’ .Orgmlsationnlﬂ viour, Prel:\t:::ehnu::}':u:“"cdn g
- Luthens Preg - Opgar 0 2¥12 - Organisationalf vy







Syllabus of Master

»umusmks Administration A)
F GMBA 1C6r0°:lt'l|‘: Wﬂ'm’ie year 2018-19,2019-20 o :
rse Title: Quantitative Techniques Contact HesfWeek: 4 Hrs
ation of Exnmlnauon- 3 Hrs Credit: 04

Maximum N.iarks: 10

ourse Objective
introduce basic conce

'mputatxonal procedures Pts of Manageme):: Science with focus on mathematical models, met ods an

that are helpful in Su.ving manageinent proileins.
Unit-1

3 Management Science: Concept and hnpomncc. lntroduction tu Descriptive Statistics, P

decision problems under certainty, risk and DADILY,
decision making under Risk, Decision trees “"m_‘mv it for ducition under goceniatyy

Unit-I1

Linear programming; Formulation of problems Graphical method, Simplex, 'Dua&ﬁy h"' |
Sensitivity Analysis, Fundamentals of Calculus, Working with excel. ’ -t

Unit-111
Transportation model; North West Corner Method, Lﬂm Cost Mﬂhnd. ,
Steppinz, Stone method, MODI Method, Application of Tmpmtaﬂw&'
Assignment Model: Hungarian Method

Unit-IV

Introduction to Project Evaluation and B.e
Anzlysis of Critical Path, Time-Co
Contrelling project costs.

Unlt-" ot .
lntroducbon o nge theery, T’_wo mﬁn
Mixed Stmtcgies, Sunu!auon for by,

Sifuations.



PGMBA1€010T Managerial Economics

jectives: : i
Course Objectiv d techniques in evaluating

ools of standard price
ative courses of action

0 economic concepts an
asis is on explaining how t
ion problem, evaluate altern

The purpose of this course is to apply micr
business decisions taken by firms. The emph
theory can be employed to formulate a decis
and finally choose among alternatives.

Learning Outcomes:

e Apply the knowledge of the mechanics of supply and demand to explain working of

markets
o Describe how changes in demand and supply affect markets
e Understand the choices made by a rational consumer
e Explain relationships between production and costs
e Define key characteristics and consequences of different forms of markets

' PGMBA1C011T Management Accounting
Course Objectives:

The objective of the course is to use accounting principles to facilitate and align decisions made
by owners, managers, and employees. The students will learn how accountants create,
organize, interpret, and communicate information that improves internal processes and allows
organizations to identify and leverage opportunities to create value within the supply chain and
with customers.

Learning Outcomes:

1. To enhance the abilities of learners to develop the concept of management accounting and
its significance in the business.

‘2. To enhance the abilities of learners to analyze the financial statements.

3. To enable the learners to understand, develop and apply the techniques of management
accounting in the financial decision making in the business corporates.

4. To make the students develop competence with their usage in managerial decision making
and control.



PGMBA1C010T Managerial Economics

Course Objectives:

; techniques in evaluating

The purpose of this course is t0 apply micro economic concc.ep.ts a‘:\:W oAt

| business decisions taken by firms. The emphasis is on explaining SRR e L
theory can be employed to formulate a decision problem, evaluate after

and finally choose among alternatives.
Learning Outcomes:

e Apply the knowledge of the mechanics of supply and demand to explain working of
markets

e Describe how changes in demand and supply affect markets

e Understand the choices made by a rational consumer

e Explain relationships between production and costs

Define key characteristics and consequences of different forms of markets
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Syllahus of Master of Busin 19,2019-20

for the academic year 2018-
Contact Hrs/Week: 4 Hrg

Course No. ?C'\ MEAACO 4o i . Credit: 04

Course Title: Managerial Economics Maximum Marks: 100
Duration of Examination: 3 Hrs
M0

: ~ : YT ‘ and to enable t
'(I‘:::::;u?t:g :ﬁ::l;:rticipﬂnts with concepts and techniques used in MncryEconomtc Theory hem

to apply this knowledge in business decision making.

UNIT 1

Managerial Economics: Meanin
Economic Analysis in formulation of Busin ‘
Determinants of demand on demand functions, Change in dcr{xand elas
price elasticity of demand -total expenditure method proportionate me

Supply.

UNIT IT
Markets: meaning characteristics, types of markets perfect and Imperfect , Utility and Indifference curve

approaches meaning , Law of Diminishing marginal rate of substitution properties of indifference curve

ial el ics Role of Micro and Macro-

nature and scope of managerial economics
: ess Pglicies Demand Analysis; Demand and Law of Demand,
ticity of demand degrees measurement of
thod point elasticity method and Law of

UNIT 111

Price line consumer’s equilibrium conditions of consumer’s equilibrium income substitution and price effect .
Production function, Short run and long run, cost and output analysis; General Theory of price determination,
role.of time elements in price determination. :

UNIT IV :
National Income, GDP & Other Measures of Naiional Income. Price Indices- CPI/PP]

Aggregate Demand ard Suppiy. Inflation: Concept, Theories and Application. Role '.f COn(fepl o PEP-
institutions & markets in India. 3 ‘ b L L0
UNIT V

Fiscal and Moenelary Pelicies -Conceptual; Buginess Fluctuations

> & and :
[n Business Decisions. Role of IMF, World Bank i the econom Trade Cycles Theories

B gt and [ts Re :
i€ restricting of countries levance

L W
Nete:
“;.Teaching Pedagozy besides classroom teaching will essentially include s :
- plays a6d paims; o _ tde simulation, case studjes role
o ing- i ill & G g y
Tenc}'u‘ngn learning Fro?css will involve 20% input from those who have d
are2 i.¢. Practioner's view will be incorpo-a‘ed. © demonstrated excellence in the
- ! : L

Reference Books and Suggested reading
- % Buamol Will'am . &Alan.S Blinder, Micro i
0) ¥ Lian,S, 5 eonomics Princi
Mankiw.N,Gregory, Principles Of Micr e o ARIES & Polie
/ icroeconomi olicy, Thomg
-l:lndy‘::ikkcben.s,Rubmﬁcld&.Mehta,Microqconon:sicf nEage Learning Souty wemper - Yestem
> an \!.N.Grcgory. Economics Principles and Appli o ROn i
amuelson..Pua_l A. & William B.Ncrdhas Eco Plications ,Cen
“» Boyes William And MichealMelvin Teyt pnr
% Samuelson William F.& Stephan G \fark

. e G e e

gage LEEming
Nedegy Graw Hi|]
NOMics vBiZlantra

inl 1
‘A Economigs »Wiley

mic
Book OfE"’s -Tata Mac

X .Managcr
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Course Objectives:

The objective of the course is to use accounting prmé
by owners, managers, and employees. The student
organize, interpret, ‘and communicate mformatu:m tha

‘organizations to identify and leverage oppartu
oIS WAE J;.,;Q;c,
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Syllabus of Master of Business Administration (MBA)
for the academic year 2018-19,2019-20

Course No. Vca MEA A1 Co M,T Contact Hrs/Week: 4 Hrs

Course Title: Management Accounting Credit: 04
Duration of Examination: 3 Hrs A Maximum Marks: 100

Course Objective i
To impart knowledge of accounting concepts and techniques and also to develop skills in utilizing the

accounting and financial information in the process of managerial decision-making.

Unit-]
Introduction i
Financial Accounting-Concept, importance and scope. Accounting as an information system, ACCOUHEI"B
concepts, conventions and Generally Accepted Accounting Principles (GAAP). Golden Rules for Accounting,
Preparation of Journal, Ledger Entries and Trial Balance. Trail Balance Adjustments

Unit-II

Final Accounts

Concepts and methods of Depreciation including Straight line method, Diminishing balance method, Units of
activity and Sum of digits Method Preparation of Final Accounts-Manufacturing Account, Trading & Profit and

Loss Account and Balance sheet, Adjustmients in final accounts,

" Unit-IT1 :
Manageinent Accounting and Financial Analysis : Management Accounting- Concept, need, importance and
scope. Horizontal and vertical analysis of Financial Statements Financial Analysis — Ratio Analysis : l_.iqujdj!y
Ratio Analysis , Profitability Ratio Analysis, Activity Ratio Analysis & Solvency Ratio Analysis; Preparation
of Funds Flow statement and Cash Flow statement. Difference between Fund Flow and Cash Flow

Unit-1V ;
Cost Accounting — Concept, need, importance and scope. Preparation of Cost Sheet with element wise
classification of various costs. Budgeting: Objective, Advantages, Disadvantages, Budgetary Control, Types:

Cash Budget, Production Budget, Sales Budgst and Zero Based Budgeting,

Unit-V ;
Marginal and Standard Costing 5 ' St
Marginal and absorption costing — their difference. Concept & utility of CVP anzlysis in business decision

making. Standard costing and Variance Analysis — Material Variance and Labour Variance. Material &
Labour mix Variances,

Note: ;
« Teaching Pcdagogy besides classroom teaching wil! essentially include simulation, case studies. role

plays and games,
“*  Teaching-lcarning Process will involve 20% input from those who have demonstrated excellence in the

area I.e. Practioner’s view will be incorporated.

Reference Books and Suggested Readings
% A Textbook of Accounting for Management, Maheshwari S.N, Maheshwari S.K, Sharad K.

Maheswari, Vikas Publication , New De'hi
" Mznagement Accounting: Text Problen « & Cases, M Y Khan, P K Jain, McGraw Hill Eduation
(India) Private Limited, - 33
< 1.S. Accounting Principles, Anthony R.N. a:d Reece, 6" ed., Homewood, Illinois
“*  Accounticg for Management Text and Carrs, Bhattach: -ya, S.K. and Dearden J,, N=y. Delhi, Vilas
Publication House :
< Financial Acrourting, Heitger, L.E. and Matulich, “erge, New-York Mc-Graw Hill
* Menagement Acccunting, Hingorani, N.L. and Rarunatharr ‘AR, 5 ed., New Delhi, Sultan Chand
“  Priviziples of Financial and Managemen! Accouniing, Financia! and Managerial Accounting, Horngren,
Charies, etc., Englewood Cli ffs, New Jessey, Prentice Hal! Inc. ! f 2
% Financial aad Maragement Accourtin 2- Needles, Belverd, ete., Boston, Houghton Mifiin Company






On completion of this course, the students will

be able to

COL. Students will be able to identify the scope and significance of Marketing In Domain
Industry

CO2. Students will be able to examine marketing concepts and phenomenon to current
business events In the Industry.

: : iables and
CO3. Students will be able to coordinate the various marketing environment varia
interpret them for designing marketing strategy for business firms

: i i ative marketing
CO4. Students will be able to illustrate market research skills for designing innov
strategies for business firms

world.
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PGMBA2C009T Financial Management

Course Objectives

1.Provide an in-depth view of the process in financial management of the firm
2. Develop knowledge on the allocation, management and funding of financial resources.

3. Improving students’ understanding of the time value of money concept and the role of a
financial manager in the current competitive business scenario.

4. Enhancing student’s ability in dealing short-term dealing with day-to-day working capital

decision; and also longer-term dealing, which involves major capital investment decisions and
raising long-term finance.

Learning Outcomes:

On completion of this course, the students will be able to

CO1. Explain the concept of ‘Fundﬂment.al financial concepts, especially time value of money.
CO2. Apply capital budgeting projects using traditional methods.

CO3. Analyze he main ways of raising capital and their respective advantages and disadvantages
in different circumstances.




\

oncepts to calculate ratios and do the

CO4 Integrate the concept and apply the financial ¢

capital budgeting.

- —manw nacanerh Mathodology
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PGMBA2CO011T Operations Management




Gojialica af '-'..5.:rr-.".'-u:|'n::r= Sdninmrralivn IMBA]
piic vent D114 juzila-an

4 F LIE AL

I fo et Ao AT ContsetliraWeek: 4 Hey -
i moes Pre : I = =l I =
CELTSE Filje Lipkralizin h'l:-..:-grl-urnl i [.1..-:||1l.||r.i'l'|:ll'|-l-l-' L]

[ [V Ll + ol Eaakilie alipn: 3 irk
Cium i Dhjessie il Clprnthars Managemii ard Iwene e
e i periive ulTas GRArE tv |EIpail pnaeiudae = T T it L Lol i " ] whE
r.um.-”;.: .-rL-' dperd g B bR e i E -l e dTEe Cagarilon Mty mhee mrde af

11 .'l?:.'\-\.|"r.'|

AirelEr|

gy s ' gzl Foa o Wty Hu PeLT AT, Sehntisnihip wich wha
Uipelgiars, Caparalioms SirpcsEay: prcfipdtiee, MEginn
Frymeiesrka r pperatinet gl ARt EY. Sl

it d

Pi=eratzrd M2 gRETEN
lerelries RitFy ] ag g craTpEiie
Erpwingw, TUnmopatiive SRR Rirtenlicn
wrd p=rwiiiaal = Trp-iivcrral

i Dedindid
P ot L e
Tarlor & Cregdon

Lalf 11 - 1
rrodurd Dedpn: Thpalm od eH o LEE Srodiat Tie vy, Ternzukny Ipecmzl, -a% Prodii] Deietoged
Fraz=e, Froddil Kesmileiipre, e FraciE I'.I.--il:p.-m.'ll.& Ermmhil= g, Mt :"E-'"ll-':'l'l"-_llllj-_:':"uti:,
Praeas Delgn: Delinfous, Lizkliy Fnreses, Typabegy: <L EmaiEh P ERE dzzigione Elra:_?n! 1y T
wnafaczitiag Piscess chalrs, Characler sl [ ¥{fferesl raturtizn Sywiess, Froctss denigra i Srryieds

Lnil 11

Fhriniy Laratmn: Fasem gecna Tapliey ukxirivg y okl - '.-:-.—:::-."-.“a'.'m!:-.-aL Sefejrnch EIT EvEAIiTE
a=wion tancd dafiscra, Faelliny Lepeul: Bari paizizlon TyREd pd fayuddy — Freccas, Profacbl ot Fuaedd,;
Grgapet el e onzipr aof LEiE talaccife md Arezoabid (1113 _I:|:|F|r.|.1ng_ Fuzliiiy I:I'Ei?lrJl.'l- ;[!Iu:-n_.-mg-.
Sleanormd Of SEpERie, SEpoRLE slenrang precses Ieakaai, whnd, Lol Capecly Eapareial P ﬁ:..?lm

dpemlies R mitean GA RS
Lhir 1 .
ankly Manapazcet & o PefaliEr-Aanikeirs url.',uqi-l;.-.. Trzality T"Ttlﬂﬂ'-ﬂ- I:Ilrrm'-in*.‘!"?:T'l':rq'ﬂlm
& Casfnaranze cuslity, Plilencices af crnliy, PRCHA gyclz, Tl Qualiey Maiingmeni: Dalmi,
oy el Jurking |.-|i|i-:p"|'-n (i TR, Cadreme= qul;fl:lim'l-rl::rr-:g:!;nnl.:!:ir-'dﬂ;.- Fuseinn 'ﬁlpi:'.lffni.r.
Lndzls fi TR, Genczys ab Leelity Uzl ] e S

fimi
siateilet Feygirement Fianriag (MK Poooes, MR recrecpiites, Plaming Bt BRI,
edbiciden in MBS, Enberprn Meagire Faonisg (ERF) Sesen £ trigr af FRS, Cherrtsistics bl
IE__:;_:.I'JBH.ME ol ERF{_"_EH.F IEFE!IW""'.'-"“" watustokagy, Frmcipie, ideine £ ity of [irs, Do
apmprerion, Supply Chaln Marageaienl (30MIE s & Crgln cf R L EART e
2CH, SUOR Madel, Sletar’s misile] af Srpnls Chale integeuiive, ot & Crgir, <£50M, Leponeni semeri) of

e
4 Tearhep |'r.h|,-3m~th"-idri.ﬂﬂ-p1;lilrbltia1lﬁﬂ-.hﬂ}' e 1T P e, S
o ﬁﬁﬁ“'m» D it e i s e
: Lesenivg Pemzzs will mvulve 265 Pk o Tinse whin b dennratraied scelnct |
mm:.u._h:u_:ﬁrn_::rg,lw il 52 by R .
Heferesee Huoks il Suggeead Readings
¢ (laither Momman & Feazer 0
P .. et Ly

14y Dyt
S, et

:1'\.

i g, £ il s apei 140

e et A a Pl ’ . il

o+ WMWJ

Compeny L, B D

P O

e
= ——

-:L':i;;_':' IR i 2 S e vl
e




: ) ions.
4. Plan and implement suitable materials handling principles and practices in the operatio
CO5. Plan and implement suitable quality control measures in Quality Circles to TOM-



PGMBA2CO
14T Information Systems Manag
ement

Th'E Il"lf(]{m :

ation
oz 8 TEEhHﬂfOEY focuses gn drepari S

2ational and societal cont paring students meeting their needs within an
istration of Computin ext through the selection, creation, application, integration and
in networks and communi ; ?Echnmug'es- This course prepares the student to become skilled
and project Manag ications systems, databases, Internet and Web technologies, security

ement, and have ; :
. ' a str nd technical

communications. ong grasp of business concepts 3

admin

Learning Outcomes:

. -

Be able to analyze a problem, and identify and define the computing requirements
appropriate to its solution

* Be able to function effectively on teams with MIS to accomplish a common goal

» Understand professional, ethical, legal, security and social issues and responsibilities

* Be able to analyze the local and global impact of computing on individuals,
organizations, and society Recognize the need for and an ability to engage in continuing

professional development
s Be able to use current techniques, skills, and tool

e Be able to use and apply current technical concepts and practices in the core
information technologies

s Be able to identify and analyze user
creation, evaluation and administration of computer-based systems

Be able to effectively integrate IT-based solutions into the user environment
Understand best practices and standards and their application

s necessary for computing practice

needs and take them into account in the selection,
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PGMBAIﬂﬂldT Human Resource Management

Course Objectives

This is a course covering the major responsibilities of a modern Human Resource Manager. The
emphasis is on activities such as recruitment, appraisal, legal compliance, training, orientation,
compensation and job analysis.

Learning Outcomes
» Effectively manage and plan key human resource functions within organizations

« Examine current issues, trends, practices, and processes in HRM
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PGMBAZFGI[}T Business Law
Course Objectives
The objectives of this course are to create

1. Basi ;
Basic and.brnad knowledge in business laws in management and develop ability to apply
concepts, principles and theaories to understand simple business laws.

2. Awareness of the different business |aws.

3. Awareness of the global business laws and its impacts on businesses,
Learning Outcomes:

On completion of this course, the students will be able to:

CO1. Explain the concepts in business laws with respect to foreign trade
COZ. Apply the global business laws to current business environment

CO3. Analyse the principle of international business and strategies adopted by firms to expand

globally

CO4. Integrate concept of business law with foreign trade
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ompletion of this course, students will be able to:
'i]l';' C i

understand the strategic decisions that organisations make and have an ability to engage in
1. "
strategic plafning,

2. Explain the basic concepts, principles and practices associated with strategy formulation and
implementation.

3. Integrate and apply knowledge gained in basic courses to the formulation and
implementation of strategy from holistic and multi-functional perspectives.

In a team setting. 6. Understand the crucially

important role that the HRM function plays in the
setting and implementation of an organisatio

n’s strategy
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PGMBA3IEDOLT Organisational Development

Course Objectives:

This Course focuses on organisation development [OD) and provides with a core body of
knowledge necessary to understand and practice organisation development within
contemporary organisations. The students shall be introduced to the underpinning theories and
tools that are associated with state of the art practice of OD.

Learning Outcomes:

analyse activity data from organisational systems in order to frame effective OD
interventions;

formulate an approach and business case for organisation development in response 1o

appropriate organisational diagnosis, business imperatives and internal and external
contextual forces.

interpret a range of organisation data to gain insights into organisational effectiveness;

collect and evaluate data to judge the effactiveness of OD interventions;

understand how human process issues can be used by the OD consultant to diagnose
organisation effectiveness;

evaluate the implementation of OD interventions and judge their usefulness against
other change tools and techniques;

identify the key roles and respensibilities of an OD consultant need

‘ ed to develop and
sustain long term OD interventions.
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PGMBA3IEOOST Consumer Behaviour

ic implications of this
' chavi ses and strategic implica |
e Pmﬂ‘z ncepts from Social Sciences, Psychology,

understanding for practicing marketing managers. derstanding of consumer

: un
Economic and Cultural Anthropology are lﬂtEE‘_'atEI’d to cl:rcatﬂ o er’s decision making process
behavior in market exchanges. It also provides insights into CONSUMET £

_ S : e f consumer behavior
which is key in strategic effective decisions, Marketing ﬂppll‘lﬂ“mlﬁ o
concepts are illustrated using cases, examples, websites and exercises,

Course Objectives:

The purpose of this course is to introduce students to consumers, consumer behaviour in the
market place and their impact on marketing stratepy. Discussing the principal factors that
influénce consumers as individuals and decision makers with an application to the buying
decision process,

Learning Outcomes:

* To acquaint students with Consumer Behavior concepts and applications.

* To enable students to demonstrate the ability to analyze the complexities of buying
behavior and use the same to formulate successful strategies,

* To create an understanding of the group influences and consumer behavior in cultural and
contextual environment,
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for the academic year 2019-20, m'mul"l.l s
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anrse Vitles Marketing of Services Crodin e
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Maximum Marks: 106

Course Objectivels)

L

This course mhiny

o hel i
pep A P panicipants appresinte the ever incrensing significance of services in the

Studems will learn 16 develop a Framewirk recogn ngement

service industries and Iluim?l?u competitive llr:;IﬂH i s
* This course will he of preticular value to I i

need o uhdersiangd service organlzatlon I'i:: it ol indnghio e 0N b st
Business.

point of view of investing or starting their own service
Unfitl

Introduction 1o Serviees Marketing; Difference between goods and e g
. | ' services; Characteristics of Services
Services Marketing Mix ; The Gaps Mode! of Service Quality ~Customer gap & Provider Gaps

Unit 11

Cansumer Behaviour in Services; Customer Expectations of Services : Consumer Perception of Services
Consumer Satisfuction  Dimensions of Services Quality ; Service Encounters ; Moment of Truth

Unitin

Services Marketing Research; Building Customer Relationships llruu;h murketing: Service Failure and Service
Recovery, Service uarantee, Service Innovation and Design ; Service Blue Print

Uni IV

Customer Defined Service Stndards; Physical Evidence and Servicescape; Employees Role In Service
Delivery; Sywiﬁt Cultures Customers Role in Service Delivery
Uit ¥

Service Distribution; Rale of Imermediories; Elecironic Distribution; Managing Demand and Capacity;
Imtcgrated Services Marketing Communication; Pricing of Services,

Notel
.1-

Teaching Pedagogy bedides classroom teaching will essentially include simulation, case sudies, mle
pinys and pames,
<

Teaching-learning Process will involve 20% input from those who have demonstrated excellence in the
aren i, Practioner’s view will be incorporated,

Reference Books and Supgested Readings :

Donald Cowell,: Marketing of Service, Heinemann, London
Harsh V. Vermu, Services Marketing: Text and Cases, 2'e By, Pearson Education India
1ha 8.6 Services Marketing, Himaisya Publishing House, New Delhi

lochen Wire, Christopher Lovelock, Services Marketing: People. Technology, Strategy Eighth Edition,
World Scientifle Publishing Company

FOE

=

K. Douglas Hoffman, Jolin B G, Boteson. Services Marketing: Concepts, Strategies, & Coses, Cengage
Lenming

&

Lovelogk, C M. Services Marketing, Prentice Hall, London,

&

Valarle A Zelthaml, Mary Jo Bliner, D D Grember and Ajay Pandit, Services Marketing: [ntegrating
Custoimer Focus Across e Fiem Tata Me Graw Hills
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Learning Chuteomes!
Al the ene of Uhis course, shedenls woulid e £ale joc

o Develop an anderstanding of and as apgmeciatian foe agie intdmational morketng,
conieps, thearles, pricesples, ol ernvnelogy,

o it alli o dersEite i wanrensss and knpwislge of the impaet ol enviroamental
factars (ecllurdl, eearantis, insizotanil. joga: i paliticnl} on tniimaticanl rurkeling
activilies.

B capable of identifeing internieas] sustaners thrnsgh cothieting miskeiing resenrch
and devaloqing croas-border sugnsesdiiion ol pasiioning sraepies,

B capalle of develapany & glotal madeing stmbegy by applying the basic corgepas ul
presdiect, pricinp. promsion, und shannels ot distibutico in fikerantional seiings

He ahle to apply &n integrated wlerstardivg of the couis mitesial by coeducting am
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Course Objeci

nd investors in general and To
Investment analysis for securities

ound in the field of investments.

lity portfolios in the real word.
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qurse Title: Security Anulysis And Pop

Contact Hrs/Wesk:
puration of Examination: 3 Hrs ialin Manogement Credit: 014 L

Maximem Marks: 100
Course Tibjectives =

Totrain sudents in conducting gu
and analyzing investment atiracti

(M A

VENEES O var|ous Wi?fmtmf T T ARt syt
Lnlt 1z Intraduction to Security Anulysis:
Seourities Market, Seouritics Anakysi ;

: ¥ai% Porilolle Analysis. o, I
eviluation, Evaliition of Portolle M lysis, Portfalic Selection, Portfolio revision, Pactfnlio
Rish/Return Analysis-- required mm?;gmmmmﬂmug P‘}nﬁﬁ‘ﬂm SRl e e,
security market Hoe (SMLY, efficien e

' relatianship between Risk and Return--
frontier, capital assets pricing model rgwnr - =

L it 11 EfMicient Market Theory
Need of efficien, markets, aliermati
j'npr-duvm model, valuation pra
Indicators, economic variables
patterns, Elliot Wave Theory,

& Technical An nlyals

E:u::' hEi.cm. hypotheses, forms of markets, implications of efficient markats.
i + Leantimic analysis-- economic cyeles, leaading and trailing economic
and stock prices, Diow theory, Price chars, Trend wnd trend reversals, Chan
Market Indicators

Unit 10 Fundumental, Tndust
Indusiry life eyele, campetition analysis, impact of structural economic changes on industry Security Valuation

{Eompany Analysisy: Competitive strategies, I
d Al 3 irategies, focusing o strategy, growth company and growth stocks. oyelical,
coumter-=cy clical, and defensive stoeh, speculative siocks, value v, growth investing.

ry and Company Anulysis

Uit IV Partfolic Management

Portfolio theary, :ia.'lr, und risk aversion, Markowite portfolin theory. Messures of Portfolio Risk-- expected
return ofa portfolio viriance and standard devistion of 3 two—assel portfolio, correlation and risk—feturn trade

off 0f a two—asset portfolio, Eficient Frantier— efficien frontier and invesior utility, combining risk—free and
risky msscts, market portfolio as the optimal risky portfolio.

LU'mit ¥V: Portfolio Evaluation

Composite Portfolio Performance Measures, Treynor measure, Sharpe measung, Jensen measure, information
ratin measure, fime--weighied and rupee—weighted returns

Mite:

%  Teaching Pedagopy hesides classroom teaching will essentially include simulation, case studies, role
pluys and pames.

Teachingtearning Process will invalve 20% input from those who have demonsieated excellence in the
aren e Practioner’s view will b incorporated.

L

Reference Books and Supgested Headings

& Rodie, £ Kane, A, Marcus, A L. & Mohanty, P, (2009, Iavestment (6th ed.), Mew Delhi; Tata
MeCrraw Hill.

Elan, 15 1., Girsher, M. 1. Brown, 8. 1., & Goetzmann, W, M. (2009). Modermn portfolio theory and
investment analysis (8th ed. ). New York: Wiley.

Faboze, F. 1., & Morkowite, H. M. (Eds ). (2002). The theary and practice of invéstment mansgement
Mew Jersey; John Wiley,

Cirinold, B C, & Kahn, B M. 20070, Active pertfollo management: A quantitative approach for
providing superior returns and controlling risk (2nd ed.) New Delhi: MeCra® Hill

Feevin, 5, {20063, Fortfolio management (2nd od ). New Delhl: PH] Learming,
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