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	Educational Qualifications:

	Degree
	Institution
	Year

	Ph.D.
	Babasaheb Bhimrao Ambedkar University (A Central University), Lucknow.
	2016

	UGC- NET-JRF
	Management
	2012

	UGC- NET
	Commerce
	2014

	UGC- NET
	Tourism Administration & Management
	2015

	MBA
	Amity University Uttar Pradesh
	2012

	M.Tech- Biotechnology (Integrated)
	Amity University Uttar Pradesh
	2009

	Career Profile:

	Dr. Salil Seth is currently serving as Assistant Professor in the Department of Marketing and Supply Chain Management at Central University of Jammu. He has an experience of more than five years in the field of teaching & research. His areas of interest include Business Communication, Marketing Management, Strategic Management, Integrated Marketing Communication, Green Marketing etc. He has published several papers in National and International journals, attended several workshops /FDPs/ STCs besides attending numerous National and International conferences.

	Administrative Assignments:

	· Member, Board of Studies, Department of Marketing & Supply Chain Management, Central University of Jammu.

· Member- University Scholarship Cell, OBC Cell, Central University of Jammu.
· Member of (i) Disciplinary Committee (ii) Student Welfare Committee at Department of Marketing & SCM, Central University of Jammu.

	Areas of Interest / Specialization:

	Business Communication, Marketing Management, Strategic Management, Integrated Marketing Communication, Green Marketing

	Subjects Taught:

	Business Environment, Business Communication, Marketing Management, Quality & Total Quality Management, Strategic Management, Integrated Marketing Communication, Green Marketing.

	Research Guidance:

	Ph.D. -02 ( Under Guidance)

	Publications Profile:

	· 
	A) Research Papers

	· Seth, S. (2021). “Holistic Organizational Gains via Green Strategies: A techno-legal perspective”. Psychology and Education. Vol. 58, Issue 03, 2021. Pg. 4117-4121 [ISSN: 0033-3077 & New ISSN: 1553-6939] 

· Seth, S. (2021). “Protean Orientation- Implications of Skewing from Mainstream Career”. Innovations. Vol. 64, Issue 02, April 2021. Pg. 309- 316. [ISSN: 1965-0256 (E) and 1267-4982 (P)] 
· Seth, S. (2021). “Environmental Stewardship as a spinoff of Green Marketing post COVID-19”. Innovations. Vol. 64, Issue 01, February 2021. Pg. 126- 136. [ISSN: 1965-0256 (E) and 1267-4982 (P)]
· Seth, S. (2018). “Sustainable Paradigms: Opening Frontiers via Eco-Tourism”. Journal of Emerging Technologies and Innovative Research. Vol. 05, Issue 03, March 2018. Pg. 475-478. [ISSN: 2349-5162] [Impact factor: 5.87] 

· Seth, S. (2018). “Refining the Quality Matrices for Upgrading Educational Standards in India”. International Journal of Creative Research Thoughts. Vol. 06, Issue 01, January 2018. Pg. 331-336. [ISSN: 2320-2882] [Impact factor: 5.97]

· Seth, S. (2017). “Exfoliating Green Supply Chain & Logistics by Propelling Organizational Theories”. International Journal of Research (IJR). Vol. 04, Issue 08, July 2017. Pg. 998-1005.[ISSN: 2348-6848] [Impact factor: 5.60]
· Seth, S. (2017). “Minimizing the Dichotomy between Eco-tourism and Corporate Environmental Citizenship”. International Education & Research Journal. Volume 3, Issue 5, May 2017. Pg. 439-441. [e ISSN: 2454-9916][Impact Factor: 4.064].
· Seth, S. (2016). “Harnessing ‘Multiplier Effect’ to Magnify the Impact of Social Media Marketing”. International Journal of Research (IJR). Vol. 03, Issue 11, July 2016. Pg. 997-1002. [ISSN: 2348-6848] [Impact factor: 3.541]

· Seth, S. (2016). “Contemporary Approach for Boosting Healthcare by Glamourising Tourism”. Journal of Moti Lal Rastogi School of Management. Volume X, Number-2, July 2016 Issue, Pg. 17-19. [ISSN: 0974-4037]

· Seth, S. (2015). “Introspecting Green Marketing: Is it a Sustainable Solution Promoting Eco-centrism or just a fad?”. Journal GSD- Green & Sustainable Development. Vol. 2, Issue 16, August  2015, Pg.17-27. [ISSN: 2350-1464]

· Seth. S. & Khan, M.S.(2015). “Accentuating Eco-centric Marketing Philosophy via Green Packaging”. Global Journal of Multidisciplinary Studies, Vol.4, Issue.09, August 2015, Pg. 24-29. [ISSN: 2348-0459] [Impact factor: 2.389]

· Seth, S. (2015). “Strategizing Green Communication & Combating Green Washing via NGO Intervention”. Journal of Moti Lal Rastogi School of Management. Volume VIII, Number-2, July 2015Issue, Pg. 8-9. [ISSN: 0974-4037]

· Seth, S. & Khan, M.S. (2015). “Collaborating Green Marketing with Environment Oriented Business Solutions”. International Journal of Research. Vol. 02, Issue 03, April 2015. Pg. 189-196. [e-ISSN: 2348-795X] [Impact factor: 3.541] 

· Seth, S. (2015). “Decoding the Spirit of Women Entrepreneurship & Its Hurdles”. Journal of Applied Research and Social Sciences, Vol.2, Issue.5, March, 2015, Pg. 43-49. [ISSN: 2350-1472]

· Seth, S. (2015). “Corporate Environmental Citizenship Gains Momentum via Green HRM”. Vidyaniketan Journal of Management and Research. Volume 3, Issue 1, January-June 2015, Pg. 30-39. [ISSN: 0976-2477] [http://ojms.cloudapp.net/index.php/Vjmr/article/view/70172/55013]

· Seth, S. (2015). “Green Marketing gets deceptive: Greenwashing as an emerging villain”. Journal GSD- Green & Sustainable Development. Vol. 2, No. 4, February 2015, Pg.10-16. [ISSN: 2350-1464]

· Seth, S. (2015). “Aligning Business Profits with Science and Entertainment via ‘Scienfotainment’”. Journal of Moti Lal Rastogi School of Management. Vol. VIII, No.-1, January 2015. Pg.1-3. [ISSN: 0974-4037] 

· Seth, S. (2014). “Harmonizing Green Education and Green Management for Holistic Sustainability”. The International Journal of Business & Management, Volume II, Issue VII, Pg. 31-34, July 2014. [ISSN: 2321-8916]
· Seth, S. & Khan, M.S. (2015). “Green Washing: Connotation of Green Marketing Communication”. MM- Journal of Management in Manufacturing & Services, Vol.2, Issue.15, August 2015, Pg. 18-27. [ISSN: 2350-1480]
· Seth, S. (2015). “Combating Climatic Changes via Green Marketing”. Business & Management Quarterly Review (BMQR). BMQR is jointly published by Community of Research (CoRe)-Management Science (MS) and Faculty of Business Management (FBM), Universiti Teknologi MARA, 40450 Shah Alam, Selangor, Malaysia. Volume 6, No.1, 2015. Pg.38-43.[ISSN: 2180-2777] [http://bmqruitm.blogspot.in/2015/02/vol6-no-1-2015-preview.html]
· Seth, S. (2015). “Green Manufacturing: Drivers & Challenges”. MM- Journal of Management in Manufacturing& Services, Vol.2, Issue.7, April 2015, Pg. 26-38. [ISSN: 2350-1480]
· Seth, S. (2015). “Mainstreaming Generation Y for Holistic Business Management”. International Journal of Multidisciplinary Research and Development, Vol.2, Issue I, January 2015. Pg 423-426. [E-ISSN: 2349-4182 & P-ISSN: 2349-5979] [Impact factor: 3.762] 

· Seth, S. & Khan, M.S. (2015). “Green Marketing: Solving Dual Purpose of Marketing and Corporate Social Responsibility”. Arabian Group of Journals (AGJ), Management Studies and Economic Systems, Volume 1, Number 3, Winter 2015, Pg. 181-188.[ISSN: 2408-9583]
      B) Chapter in Books
· Seth, S. (2018). “Embellishing Green Supply Chain Management with Inclusive Performance Measurement Matrix”. Digital Impact on Human Resource Practices (Sponsored by Government of Meghalaya). Chapter 17, Pg. 233- 242. [ISBN: 81-8324-894-2] [Mittal Publications, New Delhi, 2018].

· Seth, S. (2015). “Extending the role of HRM to accommodate Sustainable HRM and Environmental Ethics”. Emerging Dimensions of Human Resource Management, Pg. 43-52. [ISBN: 978-93-84144-98-2]
· Seth, S. & Khan, M.S. (2015). “Advocating and Infusing Ecocentrism among Gen-Y Employees via Green Marketing”. Managing Organisations of Tomorrow by Capitalising Generation Next. Vol.1, 2015, Ch.29, Pg. 310-316.[ISBN: 978-93-85000-01-0]

· Seth, S. & Khan, M.S. (2014). “Contemplating Environmental Concerns via Green Marketing Interventions for a Sustainable World”. International Business: The Emerging Global South and Asian Economic Order. Ch. 15. Pg. 200-212 [ISBN: 978-93-83842-80-3]
      C) Conference Proceedings
· Seth, S. (2019). “Catapulting Corporate Environmental Citizenship to Propel Responsible Tourism”. National Conference on Emerging Paradigms in Management held at ITM- SIA Business School, Mumbai on October 05, 2019. [ISBN: 978-93-5391-072-3]

· Seth, S. (2017). “Advent of Knowledge Management as a Precursor of Organizational Excellence”. National Seminar on Organizational Development through Knowledge Management in Digital India held at Moti Lal Rastogi School of Management, Affiliated to Dr. APJ Abdul Kalam Technical University, Lucknow on February 11, 2017. [ISBN: 978-1-63535-768-4]
· Seth, S. (2016). “Empowering Organizations via Knowledge Management and Information Technology”. National Seminar on Knowledge Management for Organizational Excellence in Present Scenario (NSKMOEPS- 2016) held at Moti Lal Rastogi School of Management, Affiliated to Dr. APJ Abdul Kalam Technical University, Lucknow on February 6, 2016. [ISBN: 978-194343897-6]
· Seth, S. (2014). “Amalgamating Green Marketing with Environmental Engineering for Sustainable Development”. International Conference on Recent Trends & Challenges in Civil Engineering held at Motilal Nehru National Institute of Technology (MNNIT), Allahabad on December, 2014. [ISBN: 978-93-80635-16-3]
· Seth, S. & Khan, M.S. (2014). “Bio-centric Approach for Infrastructural Development: Green Marketing as an Innovative &Sustainable Solution”. National Conference on Geo-Environmental Issues and Sustainable Urban Development (GEN-2014) held at Motilal Nehru National Institute of Technology (MNNIT), Allahabad on October 11-12, 2014. [ISBN: 978-93-80635-15-6]
· Seth, S. & Khan, M.S. (2014). “Strengthening Business Sustainability Indices by Innovative Green Human Resource Tactics: A Multiple Organizational Case Study Approach”. Amity International Conference on Management held at Amity University, Lucknow on 14 February, 2014. [ISBN: 978-81-927441-0-0]

     D) Paper Presented in Seminars/ Conferences
· Seth, S. (2021). “Co-operative Supply Chain Management for Agricultural Transformation: Issues and Ways Forward”. International Conclave on Transition towards Sustainability of Agriculture: Role of Technology in Agriculture Supply Chain organized by Department of Economics, SRM University, Andhra Pradesh on June 3-4, 2021.
· Seth, S. (2020). “Positive Aftermath of COVID-19: Environmental Sensitivity as a spinoff of Green Marketing“. Virtual International Conference on World after Covid–19 Economic, Social and Political Transformations held at University Business School, Panjab University Regional Centre, Ludhiana on 25th May 2020.
· Seth, S. (2020). “Social Environmental Responsibility- Heralding a new competitive weapon for Talent Management”. Conference on Building Sustainable Competitive Edge held at Manav Rachna International Institute of Research and Studies, Faculty of Management Studies, Manav Rachna University, Faridabad, India in February 24-25, 2020.
· Seth, S. (2018). “Green Marketing as a Precursor to Economic Vitality”. International Conference on Economic Growth and Structural Changes: Trend, Pattern and Policies held at School of Economic Studies, Shri Mata Vaishno Devi University, Katra, J&K, India in February 23-24, 2018.
· Seth, S. (2017). “Traversing Sustainable Paradigms via Eco-tourism”. National Conference sponsored by Ministry of Tourism, Government of India on Growth strategies of Tourism in India: Opportunities and Challenges held at Department of Economic Studies, Central University of Punjab, Bathinda, Punjab on November 29- 30, 2017.
· Seth, S. (2017). “Propelling Corporate Environmental Stewardship through Green Human Resource Interventions”. International Seminar on Human Resource Management and Development in the Digital Age held at Department of Management, North-Eastern Hill University, Tura Campus, Meghalaya, on June 23- 24, 2017.
· Seth, S. (2017). “Eco-tourism: Catalyzing the Essence of Corporate Environmental Stewardship”. Ministry of Tourism, Government of India funded National Conference on ‘Silk Route Tourism: The revival of tributaries of cultural & archaeological heritage’ held at School of Business Studies, Central University of Jammu, J&K, India on May 4-6, 2017.
· Seth, S. (2017). “Medical Tourism in India: Emerging Trends and Challenges Ahead”. UGC funded National Seminar on Tourism & Sustainable Development held at Baba Ghulam Shah Badshah University, Rajouri, J&K, India on March 30, 2017.
· Seth, S. (2017). “Medical Tourism in India: Emerging Trends and Challenges Ahead”. UGC sponsored International Conference on Sustainable Economic Development: Paths and Obstacles held at Shri Mata Vaishno Devi University, Jammu, India on March 24-25, 2017.
· Seth, S. (2017). “Converging Higher Education Quality Parameters for Excellence in Learning”. NAAC sponsored National Seminar on Quality Enhancement in Higher Education in Northeast India: Challenges and Opportunities held at Government Degree College, Dharmanagar, North Tripura, India on February 25-26, 2017.
· Seth, S. (2017). “Advent of Women Entrepreneurship as an Unexpected Outcome of Gender Violence”. ICSSR sponsored National Seminar on Women’s Employment, Entrepreneurship and Empowerment: Sustainable Pathways to Egalitarian Society held at The IIS University, Jaipur on January 30-31, 2017.
· Seth, S. (2015). “Women Entrepreneurship: A Positive Spin-Off Of Violence Against Women”.ICSSR sponsored National Seminar on Gender Violence in India Emerging Perspectives & Issues held at Department of Sociology, Govt. Girls P.G. College, Fatehpur, Uttar Pradesh on September 20-21, 2015.
· Seth, S. & Khan, M.S. (2015). “Linking environment slated sustainable solutions with business: Green marketing as an option”. National Seminar on Emerging Market Economy and Managerial Challenges held at University of Lucknow on 28 Feb-01 Mar 2015. 
· 
Seth, S. & Khan, M.S. (2015). “Greenwashing: Green Marketing Communication takes a Negative Discourse”. National Seminar on Green Communication & Sustainable Development: Prospects & Challenges held at Babasaheb Bhimrao Ambedkar University, Lucknow in January 28-29, 2015.
· Seth, S. & Khan, M.S. (2014). “Green Packaging as an Indispensable Tool for Ecocentric Marketing”. International Conference on Contemporary Global Economic Issues held at University of Allahabad, Allahabad in December 12-14, 2014. 
· 
Seth, S. & Khan, M.S. (2014). “Integrating Ecosystem with Business: Mitigation and Adaptation to Climate Changes via Green Marketing”. International Symposium on Biodiversity: Status, Utilization and Impact of Challenging Climatic Conditions held at Babasaheb Bhimrao Ambedkar University, Lucknow in October 30-31, 2014. 
· Seth, S. & Khan, M.S. (2014). “Green Marketing as an Innovative Instrument for Fulfilling Corporate Social Responsibility”. National Seminar on Globalization, Law & Protection of Human Rights: Issues & Challenges held at Babasaheb Bhimrao Ambedkar University, Lucknow in October 13-14, 2014. 
· Seth, S. (2014). “Motivating Employees for Green Practices”. Seminar on Sustaining Motivation: Dreamers becoming Doers held at MotiLal Rastogi School of Management, Lucknow on September 27, 2014.
· Seth, S. & Khan, M.S. (2014). “Sustainable Brand Building via Strengthening of Green Marketing Mix in Contemporary Scenario”. ICSSR Sponsored International Conference on Shifting Paradigms in Applied Economics and Management: Course Correction at Shri Mata Vaishno Devi University, Jammu held on August 1-2, 2014. 
· Seth, S. & Khan, M.S. (2014). “Streamlining Green Techno-Management with Ecological and Organizational Sustainability: a viable solution for the future generations”. International Conference on Environment Technology & Sustainable Development: Challenges and Remedies at  Babasaheb Bhimrao Ambedkar University, Lucknow held on February 21-23, 2014.
· Seth, S. & Khan, M.S. (2014). “Essence of Green Education in achieving Individual & Organizational Sustainability”. International Conference on Scientific and Technological Advancements: Social Issues and Health Concerns held at Babasaheb Bhimrao Ambedkar University, Lucknow held in February 18-19, 2014.

         Invited Lectures

· Delivered a lecture as speaker on ‘Access and Permanence in Higher Education’ at Global Edu-leaders International Conference on 17 November 2021.
· Delivered a lecture as speaker on ‘Developing Research Skills’ at Global Edu-leaders International Conference on 10 November 2021.
· Delivered a lecture on ‘Developing Research Skills in Young Minds’ at Global Edu-leaders International Conference on 15 September 2021.
· Delivered a lecture on ‘Supply Chain Management in Agricultural Extension’ at State Agricultural Management and Extension Training Institute, Sher-e- Kashmir University of Agricultural Sciences and Technology of Jammu, Jammu on 31 August 2018.
· Delivered a lecture as a special invitee on ‘Expectations of Higher Educational Institutions from School Teaching’ at All India Edu-leaders National Conference 2018 in Jammu on 12 May 2018.
· Delivered a lecture on ‘Marketing Intelligence: Imparting a Vital Boost to Agri-business’ at Directorate of Extension, Sher-e- Kashmir University of Agricultural Sciences and Technology of Jammu on 31 March 2018 for KVKs staff.
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